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EXECUTIVE SUMMARY 
 

Riester~Robb was commissioned, on behalf of its client the Santa Cruz Regional 
Transportation Commission, to conduct a telephone survey with Santa Cruz 
County residents to gain insights into awareness and usage of transportation 
alternatives in the area as well as the advertising messages and promotional events 
related to transportation alternatives.  This report analyzes the data collected by 
the survey and, where appropriate, compares responses of the residents by 
meaningful demographic variables. 
 
The survey was completed with 603 Santa Cruz residents.  The margin of error 
for the random sample size is approximately + 3.99% at a 95% confidence level.   
 
Perceptions of Problems Facing Santa Cruz County 

 
ü Seven in ten residents (70%) believed traffic congestion was an “extremely 

serious” or “very serious” problem in Santa Cruz County.  The only other 
issue considered a more serious problem was the high cost of housing (80%). 

 
ü Compared to previous years, there was an increase in the perception that 

finding more local jobs was a serious problem (66% vs. 40% and 48% in 
previous years) and decrease in concern about the condition of local streets, 
roads and highways (37% vs. 55% and 54% in previous years). 

 
ü Traffic congestion was most often mentioned (28%) as the “single biggest 

transportation problem facing Santa Cruz County.”  The need for the widening 
of Highway 1 was mentioned by 24%. 

 
Alternate Transportation Mode Usage 

 
ü Approximately 82% of all Santa Cruz residents indicated they drive alone to 

work, school, or to run errands at least once a week.  However, a significant 
portion of the residents also used alternate modes for their commute trips or to 
run errands (71%).  The alternate mode used by a majority of the respondents 
was walking (53%).   

 
ü The average commute distance for employed residents or students was 17.4 

miles. 
 
ü Employed residents and students were also asked about their modes of 

transportation for commuting or running errands.  Similar to the population as 
a whole, 71% of non-home based employed and student residents reported 
using an alternate mode at least once a week.  Walking was the most common 
mode used (40%), followed by carpooling (27%) and biking (29%). 
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ü Non-home based employed residents or students who drive alone tended to do 
so close to five times a week (4.6 times).  The next highest average usage was 
among bus riders at 3.6 times a week. 

 
ü Although the majority of non-home based employed residents and students 

reported driving alone one or more days a week, only slightly more than half 
of all trips made during a week were made driving alone (56%).  This means 
that Santa Cruz residents have integrated alternate mode usage into more than 
two in five of their trips made each week. 

 
ü The most common reasons for using any alternate mode during the week were 

convenience, health and exercise benefits, and not having the option of 
driving because they did not own a car or have a driver’s license. 

 
Carpooling Among Employed Residents or Students 

 
ü In addition to the 28% of the population who reported carpooling at least once 

a week, 38% of those who did not carpool regularly indicated they have used 
that mode at least once in the past year. 

 
ü When asked to compare their current level of carpooling to that of a year ago, 

approximately one in four Santa Cruz County residents (27%) indicated they 
had increased their carpooling over the past year.  Seventeen percent (17%) 
said they were carpooling less frequently. This would translate to an overall 
self-reported gain of 10 percentage points in the number of residents 
carpooling in 2003 compared to 2002. 

 
ü Santa Cruz residents were most likely to look for carpool partners at their own 

place of work (26%) or through friends and family (13%). 
 
ü Only 6% of the residents indicated an unaided awareness of the online 

matching system for finding carpool partners, but when asked directly about 
the system, 26% indicated awareness. 

 
ü Three in five residents (61%) indicated they would consider using the online 

matching system if they needed a carpool partner in the future. 
 

Awareness and Opinions of Ridershare  
Advertising and Promotional Campaign 

 
ü Three fourths (75%) of Santa Cruz County residents indicated they had seen 

or heard some component of the 2003 rideshare campaign. 
 
ü Residents were most likely to report hearing radio advertisements (57%). 
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ü Overall favorability toward the campaign is high with 82% of the residents 
indicating they have a “very favorable” (50%) or “somewhat favorable” 
(32%) opinion of the campaign. 

 
ü Almost half of the residents (48%) indicated they have tried to take some type 

of action in response to the rideshare campaign.  The most common responses 
were carpooling (mentioned by 17%), walking (11%), or riding bikes (12%). 

 
Likelihood to Use Alternate Modes in the Future 

 
ü Residents were most likely to combine trips in an effort to reduce ‘drive alone 

trips’ rather than using an alternative mode of transportation (61% “very 
likely” + 18% “somewhat likely”).  This compares to 54% who were “very” 
or “somewhat” likely to walk in the next few months. 
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Overall Opinion of Campaign 
 
Overall favorability toward the current campaign was strong (82% “very” 
and “somewhat favorable”).  Half, or 50%, of Santa Cruz County residents said 
they had a “very favorable” opinion of the ads and promotions they had heard.  
An additional 32% had a “somewhat favorable” opinion.  Younger residents were 
more likely than their older counterparts to give a “very favorable” opinion of the 
campaign (59% of those 30 or younger vs. 46% of those 30 or older).  

 

 
 

Overall Opinion of Campaign
Is your opinion of the campaign...?

n=458 (Among those aware.)

Very favorable
50%

Somewhat favorable
32%

Not favorable
12%

Don't know
6%



R I E S T E R ~ R O B B  

S A N T A  C R U Z  C O U N T Y  R E G I O N A L  T R A N S P O R T A T I O N  C O M M I S S I O N  

22

 
Table 12: Opinion of Campaign 

 
 
Favorability 

2003 
(n=412) 

  
Very+ Somewhat 82% 
  
Very favorable 50% 
Somewhat favorable 32% 
Not favorable 12% 
Don't know 6% 

46: Overall, what is your opinion of these 
advertisements and promotions that encourage that 
encourage people to use other modes of 
transportation instead of driving alone?  Is your 
opinion of the campaign very favorable, somewhat 
favorable, or not favorable?  (Among those aware of 
radio ads/spots, promotions or news stories.)  
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Response to Campaign Message 
 
Residents aware of the TV or radio advertising and/or the promotions and news 
stories about clean air were asked what they and their family members had done 
in response to the information.  Nearly half reported they have tried to respond 
to the campaign in some manner (48%).  The most common action taken by 
residents has been to carpool (17%), followed by walking (11%) and riding bikes 
(12%).  Those who responded by carpooling were likely to be under the age of 30 
(28% vs. 7% of those over age 56). 
 

 
Table 13: Actions Taken In Response to  

Campaign Ads and/or News Stories 
 

 
 
Actions Taken 

Total 
2003 

(n=412) 
  
Nothing 50% 
  
Net Took Action 48% 

Carpool  17% 
Ride bike 12% 
Walk 11% 
Drive less often 7% 
Combined trips 7% 
Other 6% 
Ride bus 4% 
Worked at home 2% 
Vanpool 1% 
  

Don’t know/refused 5% 
53: What have you or your family members done, if 
any-thing, in response to the ads, news stories and 
promotions about ways to reduce your drive alone 
trips? (Among those aware of at least one ad).   
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LIKELIHOOD TO USE ALTERNATE MODES IN THE FUTURE 
 

Finally, respondents were asked how likely they would be to use alternative 
modes within the next few months.  Santa Cruz County residents said they 
were most likely to combine trips versus use a specific alternate mode of 
transportation.  More than six in ten (61%) said they were “very likely” to 
combine trips; an additional 18% said they were “somewhat likely.”  Walking 
was the second most frequently selected alternative mode: 54% reported they 
would be “very” or “somewhat likely” to walk in the next few months instead of 
driving alone.  The mode least likely to be used by respondents was vanpooling.  
Seven in ten (70%) said they were “not at all likely” to try vanpooling. 
 

Likelihood to Use Alternate Mode
Very + Somewhat Likely

n=603

79%

54%

41%

38%

28%

36%

17%

12%

Combine trips

Walk

Drive less often

Carpool

Telecommute

Bike

Compressed work week

Vanpool

0% 20% 40% 60% 80% 100%

Very likely Somewhat likely



R I E S T E R ~ R O B B  

S A N T A  C R U Z  C O U N T Y  R E G I O N A L  T R A N S P O R T A T I O N  C O M M I S S I O N  

25

Table 14: Likelihood to Use Alternate Modes in the Future 
 
 
Responses 

 
Very likely

Somewhat 
likely 

Not very 
likely 

Not at 
all likely 

Don’t 
know 

      
Combine trips 61% 18% 5% 13% 3% 
Walk 35% 19% 10% 34% 3% 
Drive less often 24% 17% 19% 32% 7% 
Carpool 23% 15% 17% 40% 4% 
Work from home 22% 6% 8% 40% 24% 
Ride a bike 21% 15% 11% 50% 3% 
Take the bus 13% 12% 15% 58% 2% 
Work a compressed  

work week 
12% 5% 9% 44% 29% 

Vanpool 6% 6% 12% 70% 6% 
56 through 64: How likely are you to use one of the following alternative 
modes of transportation within the next few months? 
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CONCLUSIONS 
 

1. Santa Cruz residents were very concerned about traffic congestion in the area.  
However, the good news is that they have taken an active role in helping 
reduce congestion through significant alternate mode usage.   

 
2. Awareness of the rideshare campaign and the various events was very high, in 

light of the limited campaign budget.  Awareness levels were comparable, but 
higher than other markets with higher budgets. 

 
3. It seems that increased promotion of the online carpool matching program 

would be beneficial.  Awareness was limited, but interest in the program was 
fairly high. 

 
4. Although the overall favorability toward the campaign was quite high, the 

“action taken in response to the campaign” could be increased.  Since there 
was such a high propensity to use alternative modes, as well as fairly high 
“likelihood” response to use alternate modes in the future, the budget should 
be increased allowing the campaign to continue motivating potential and 
current users. This would provide an opportunity for the County/community 
to thank those who have changed their behavior and it would make them feel 
appreciated, which in turn will increase alternative mode usage again (i.e. 
qualitative research reference). 
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APPENDIX I 
 

The following is the detailed questionnaire administered via phone to Santa Cruz 
County residents who participated in this study. 
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Santa Cruz County Regional Transportation Commission 
Evaluation Questionnaire 

October 2003 
 

Good __________.  This is __________ calling from ___________, an independent 
research firm.  We are conducting a public opinion study about issues that concern the 
residents of Santa Cruz County.  This is not a telemarketing call; we simply want your 
opinions on a variety of issues.  May I speak with someone in your household who is age 
16 or older?   
 
Before I begin, do you, or does anyone in your household work for a marketing research 
company? (IF YES, THANK AND TERMINATE) 
 

1. RECORD GENDER BY OBSERVATION: DO NOT READ 
a. Male 
b. Female 

 
2. First, how long have you lived in Santa Cruz County? 

a. Five years or less 
b. Six to ten years 
c. Eleven to fifteen years 
d. Sixteen to twenty years 
e. More than twenty years 
f. I do not live in Santa Cruz County (THANK AND TERMINATE) 
g. Refused 
 

3. Next, I’d like to read you some issues and problems facing Santa Cruz County 
that other people have mentioned.  Please tell me whether you think each one is 
an extremely serious problem, very serious, somewhat serious, or not too serious 
a problem in the County today. (ROTATE ORDER) 

a. Crime 
b. Traffic congestion 
c. Need for more local jobs 
d. Quality of public education 
e. Need to protect open spaces and agricultural land from development 
f. Condition of local streets, roads and highways 
g. Need for improved local public transportation 
h. High cost of housing 
i. Availability and quality of local water supplies 
j. Homeless 
k. Drug/alcohol abuse 
l. Security/terrorism/safety 
m. Politics/government 
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4. What is the single biggest transportation problem or issue facing Santa Cruz 

County today? (PROBE AND CLARIFY) 
 __________________________________________________________________ 
 __________________________________________________________________ 
 
I am now going to ask you a few questions about alternative modes of transportation. 
 

5. Please tell me if, on average, you use any of the following means of transportation 
at least once per week to get to school, work or to run errands. (ROTATE 
ORDER) 

a. Ride a local bus  Yes No DK/NA 
b. Carpool   Yes No DK/NA 
c. Drive alone   Yes No DK/NA 
d. Walk    Yes No DK/NA 
e. Ride a bicycle    Yes No DK/NA 
 

6. IF ALTERNATIVE MODE(S) USED IN Q5 ASK: What is the main reason you 
___ to work or school? Please explain.  What other reasons? ASK FOR EACH 
MODE SEPARATELY  (CODE FIRST MENTIONS AND OTHER MENTIONS 
SEPARATE) 

 FIRST MENTIONS_________________________________________________ 
 OTHER MENTIONS________________________________________________ 

 
7. Are you one or more of the following: employed full time, employed part time, a 

student, retired, a homemaker, or unemployed?  (IF NECESSARY: This 
information will not be released to anyone.  We only use this information to tell 
whether different groups have different attitudes, etc.) (RECORD MULTIPLE 
RESPONSES) 

a. Full time employed 
b. Part time employed 
c. Student 
d. Retired (SKIP TO Q12 IF ONLY) 
e. Homemaker (SKIP TO Q12 IF ONLY) 
f. Not currently employed (SKIP TO Q12 IF ONLY) 
g. DK/No answer 

 
NEW:  IF EMPLOYED FULL OR PART TIME:  Do you operate a home-based business 
or are you and employee of another company? 
 a. Home based business – SKIP TO AD QUESTIONS 
 b. Another company – continue 
 c. Both – continue 
 

8. ASK ONLY IF EMPLOYED FULL TIME/PART TIME AND STUDENTS: 
Approximately how many miles do you travel from your home to the place where 
you work or go to school, one way? 



R I E S T E R ~ R O B B  

S A N T A  C R U Z  C O U N T Y  R E G I O N A L  T R A N S P O R T A T I O N  C O M M I S S I O N  

30

  NUMBER OF MILES _______ 
 
9. ASK ONLY IF EMPLOYED FULL TIME/PART TIME OR STUDENTS: 

During a typical work week, how often do you use each of the following methods 
to get to work, school, or to run errands? (READ LIST AND RECORD 
NUMBERS) 

a. Take the bus       _____ TIMES 
b. Ride a motorcycle      _____ TIMES 
c. Ride a bicycle       _____ TIMES 
d. Walk        _____ TIMES 
e. Work from home instead of driving to work   _____ TIMES 
f. Drive alone       _____ TIMES 
g. Carpool with other adults (including family members) _____ TIMES 
h. Vanpool with other adults     _____ TIMES 
 

10. ASK ONLY IF EMPLOYED FULL TIME/PART TIME/STUDENTS: If you 
wanted to find carpool partners, how would you go about doing so? (DO NOT 
READ LIST) 

a. Internet – commutesolutions.org 
b. Through work place 
c. Call 831-429-POOL 
d. Other ___________ 
e. Wouldn’t want to find a carpool partner 
f. Don’t know/no answer 
 

11. ASK ONLY IF EMPLOYED FULL TIME/PART TIME/STUDENTS: Are you 
aware that Santa Cruz County offers an online carpool matching system where 
you can receive immediate matches and email potential carpool partners? 

a. Yes 
b. No 
c. Don’t know 
 

12. ASK ONLY IF EMPLOYED FULL TIME/PART TIME/STUDENTS: If you 
were considering looking for a carpool partner, would you consider using Santa 
Cruz County’s online carpool matching system? 

a. Yes 
b. No 
c. Don’t know 
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13. Have you… 
 
 Seen or heard any advertisements in the past few months about ridesharing or 
 alternative modes of transportation in Santa Cruz County? 

a. Yes 
b. No 
c. Don’t know  

 
 Seen or heard advertisements in the past few months about the “Don’t Drive One 
 in Five” / “I Can” promotion that included radio and newspaper ads? 

a. Yes 
b. No 
c. Don’t know 

 
 Heard radio ads asking you to ride your bike, take the bus or carpool and leave 
 your car at home at least one day per week? 

a. Yes 
b. No 
c. Don’t know 

 
 Seen newspaper ads asking you to walk, ride your bike, take the bus or carpool 
 and leave your car at home at least one day per week? 

a. Yes 
b. No 
c. Don’t know 

 
 Are you aware of any contests featuring a hybrid Toyota Pruis car giveaway 
 to promote carpooling? 

a. Yes 
b. No 
c. Don’t know 
 
Are you aware of a contest, called “Commuter Idol,” requesting people to vote for 
contestants performing travel stunts while using alternative modes of 
transportation? 
a. Yes 
b. No 
c. Don’t know 
 

14. IF YES TO ANY PART OF Q13: Overall, what is your opinion of these 
advertisements and promotions that encourage people to use other modes of 
transportation instead of driving alone?  Is your opinion of the campaign very 
favorable, somewhat favorable, or not favorable? 

a. Very favorable 
b. Somewhat favorable 
c. Not favorable 
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d. Don’t know/no answer 
 

15. IF YES TO ANY PART OF Q13: What have you or your family members done, 
if anything, in response to the ads, news stories, or promotions about ways to 
reduce your drive alone trips? (DO NOT READ LIST) 

a. Nothing 
b. Drive less often 
c. Carpool 
d. Take the bus 
e. Ride bike 
f. Walk 
g. Combine trips 
h. Worked at home 
i. Work a compressed work week 
j. Vanpool 
k. Other _____________________ 
l. Don’t know/no answer 
 

16. IF NOT MENTIONED IN Q5:  Have you carpooled for any reason in the past 
year? 

a. Yes 
b. No 
c. Don’t know 
 

17. If CARPOOL:  Compared to last year, would you say you are carpooling… 
READ LIST? 

a. More often 
b. Less often 
c. The same amount 
 

18. How likely are you to use one of the following alternative modes of transportation 
within the next few months? 

a. Drive less often  
  Very likely  Somewhat likely  Not very likely Not at all likely   
b. Carpool   
  Very likely  Somewhat likely  Not very likely Not at all likely   
c. Take the bus   
  Very likely  Somewhat likely  Not very likely Not at all likely   
d. Ride a bike   
  Very likely  Somewhat likely  Not very likely Not at all likely   
e. Walk    
  Very likely  Somewhat likely  Not very likely Not at all likely   
f. Combine trips    
  Very likely  Somewhat likely  Not very likely Not at all likely   
g. Work from home  
  Very likely  Somewhat likely  Not very likely Not at all likely   
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h. Work a compressed work week  
  Very likely  Somewhat likely  Not very likely Not at all likely   
i. Vanpool   
  Very likely  Somewhat likely  Not very likely Not at all likely   

 
The remaining few questions are asked to allow grouping of your responses with 
others who responded in a similar manner.  Your responses will at all times remain 
confidential. 
 
19. Do you own or rent the house or apartment where you live? 

a. Own home 
b. Rent 
c. Don’t know/Refused 

 
20. Are there any children under the age of 18 living in your household? 

a. Yes 
b. No 
c. Refused 

 
21. In what city/town do you live? 

a. Capitola 
b. Santa Cruz 
c. Scotts Valley 
d. Watsonville 
e. Boulder Creek 
f. Ben Lomond 
g. Bonny Doon 
h. Aptos 
i. Corralitos 
j. Brookdale 
k. Davenport 
l. Felton 
m. Freedom 
n. Soquel 
o. Other _____________________ 
p. Refused 
 

22. What is your zip code? 
 __ __ __ __ __ 
 Refused 

 
23. What is your current age? 

a. 16-18 
b. 19-24 
c. 25-29 
d. 30-34 



R I E S T E R ~ R O B B  

S A N T A  C R U Z  C O U N T Y  R E G I O N A L  T R A N S P O R T A T I O N  C O M M I S S I O N  

34

e. 35-39 
f. 40-44 
g. 45-49 
h. 50-54 
i. 55-59 
j. 60-64 
k. 65 and over 
l. Refused 

 
24. What is your marital status? 

a. Married 
b. Single 
c. Divorced 
d. Other 
e. Refused 

 
25. Including yourself, how many people in your household are employed? 

a. One 
b. Two 
c. Three 
d. Four or more 
e. None 
f. Refused 

 
26. What is the highest level of education you have completed? 

a. Less than high school 
b. High school graduate 
c. Some college 
d. Bachelors degree 
e. Post graduate degree 
f. Don’t know/no answer/refused 

 
27. Which of the following best represents your ethnic background? 

a. White/Caucasian 
b. African-American/Black 
c. Hispanic/Latino 
d. Asian 
e. Other ______________ 
f. Refused 
 

28. Was your total family income from all sources before taxes last year…(READ 
LIST) 

a. Under $15,000 
b. $15,000 - $24,999 
c. $25,000 - $39,999 
d. $40,000 - $59,999 
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e. $60,000 - $79,999 
f. $80,000 - $100,000 
g. Over $100,000 
h. Don’t know/no answer/refused 

 
 
Thank you for your time! 

 
 
 


